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Creating more ways to PLAY AFL



AFL PLAY

This booklet contains marketing tips to
maximise the assets you have received in order
to help drive 2025 local Australian Rules
registration. Finished assets are designed for
use across social, digital and traditional media.
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How to Access

How to Apply
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Media Release

FROM: Your Club’s email address
SENT: Monday, Month 00th, 12:00pm
SUBJECT: MEDIA RELEASE: Title/ Details goes here

Sole b e

MEDIA RELEASE

The AFL's Hurstville School Village Model took a significant step last Sunday, with a group of 150 students and
families enjoying their first ever live AFL match!

Now in its second term of operation throughout Hurstville, the AFL Village Model provides a dedicated teaching
resource to schools in the area looking to develop their physical education and literacy offerings.

Accredited teacher and AFL Coach Lloyd Perris has been performing in the role of Educator Specialist in the
region, undertaking classes aligned with the NSW Education Curriculum and bringing AFL to new audiences
and young fans.

Having been bussed in to watch the Sydney Swans take on Geelong, four schools from the AFL Schools Village
Maodel program: Hurstville Public, Hurstville Adventist, Hurstville South and Carlton South Public Schools
enjoyed a hosted experience at the match - the first time watching a football code live in Australia for many

F— ™

Year 5 student at Hurstville Adventist School Elijah Lam has become a fan of the game, watching Swans
matches after first interacting with football through Mr Perris.

“It's my first time watching it in the stands, I've been watching it on TV this year,” Lam said.
“They're fun, we really enjoy Mr Perris’ classes at school it's been great learning about AFL.

“The atmosphere and watching it up close has been really exciting. We just need to score a few more goals
and pass better!”

-ends-

Additional photos, details and interviews available upon reguest.
Name Surname

Title

Sydney

New South Wales
M: 0400 000 000



General Digital Displays
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03 SOCIAL MEDIA

Social Media Overview

The following is your how-to guide to using the
digital assets to their full potential on your
club’s social media pages (specifically
Instagram and Facebook). Please ensure you
follow the instructions to successfully post
each asset and use the timeline to help guide
the scheduling of each asset.

INSTRUCTION GUIDE

Before posting the assets, please ensure that
you have updated your link in bio on your
Instagram and Facebook pages to YOUR
CLUBS unique short link provided.” This is to
ensure that your call to action of “register in link
in bio” from the in-feed posts can be easily
accessed by your audience.

This timeline has been designed to spread
content across the entire span of the
Registration campaign and we encourage you
continue to share your regular content to
continue building club awareness throughout
the off season.

REMINDER*
Your ‘unique club link’ can be found in your
asset folder.

PAGE 1
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Scheduling Your Rego Campaign
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BAULKOHAWKS

¥ baulkohawks

a-E Example only* exact spacing

between post can vary.

2025 - VERSION 1.0

MONTH WHAT'S ON WHAT YOU SHOULD POST
NOV Registration Open “Rego Open for 2025" Social Tile
Launch - "Rego Open for 2025" Image Social Story
‘Join The Club” Social Tile
- “Join The Club” Club Logo Social Story
DEC Registration Active
- Image Social Tile with no text
- “Join The Club” Club Logo Social Story
“‘Rego Open for 2025" Social Tile
“‘Rego Open for 2025" Club Logo Social Story
JAN Registration Active
- Image Social Tile with no text
“‘Rego Open for 2025" Club Logo Social Story
FEB Final push for rego - "Join The Club” Social Tile
before start of season ‘Join The Club” Image Social Story
MAR 2025 SEASON STARTS



Social Stories
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Instagram Posts

1. Rego Open 2. Join the Club 3. Club Imagery

KELLYVILLE / ROUSE HILL MAGPIES AL 2025 KELLYVILLE / ROUSE HLL MAGPIES

CAPTION IDEAS CAPTION IDEAS CAPTION IDEAS



Facebook Posts 1. Rego Open

Page_Name
Sponsored - @

Insert text here.
#tagOne #tagTwo #tagThree
https://enter-url

2. Join the Club 3. Club Image
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Headline copy here Learn More
OO 541 26 Comments 87 Shares
[f_] Like Q Comment E{) Share S B
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AS Flyers

PENRITH GIANTS
REGO NOW OPEN

Posters/ Corflutes

AFL LOCAL FOOTY

Bumper Stickers

Vinyl Banners 3000mm x 1500mm




Newspaper

Additional Media Support

Baulkbam Hills

'REGOD OPEN

Full page Quarter page Half page

@ @ A
NSW/ACT sunrise

THEAUSTRALIAN+ ~ The Subiiew Horning Herald l m ABC Daily Telegraph
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REGISTER NOW AT
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06 SUPPORT

FOR FURTHER SUPPORT, ' |

- %
PLEASE GONTACT: o
= B ;
MEDIA, MARKETING & ASSET SUPPORT = '
nswfan@afl.com.au hs
If you would like any support in how to use this = f
document or any of the assets within it, or help to o

amplify your club’s story through media,
please get in touch.
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